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Professional Organizations:
Making the Case

Are professional associations worth your time and money? Yes, say two Twin Cities business professionals.

"You get out of it what you put into it," says Colleen Davis, executive director of AIM to Succeed (www.aimnetworking.com), a Twin Cities business net​working organization. "The opportunity is great. Every​body knows somebody, and if they don't have a lead or referral for you, they likely know somebody who does."

Kathy Gillen, president of The Gillen Group (www.gillengroup.com) and an executive coach, agrees. Gillen polled readers of her monthly newsletter, and 40 percent said they did not belong to a professional association. But of those who did belong, 92 percent said it was an inexpensive way to continue learning and to fine-tune skills; 75 percent said an unexpected benefit was hearing about similar problems and creative solu​tions other organizations encounter; 45 percent said it increased referral contacts; and 30 percent said it helped find new employees.

How do you know if joining a professional associa​tion is for you? Ponder these questions, says Gillen:

• 
What is your budget for education/continued learning? Would your association be a good source to further your goals?

• 
How does your company stay competitive in the market? How do you find out what your competitors are doing?
• 
What are your state legislators doing that will affect your business?
• 
How strong is your marketing/attraction/sales engine?
•
Are you really getting credit for the results you bring your clients?
• 
How strong is your network of peers? Do you receive or send referral business?
• 
How strong is your network within the business community? How many people know what you do and would help you?

"The bottom line is that association membership is worth the money if you attend meetings and get involved with the idea of learning and contributing," says Gillen. The ones who received nothing did nothing. The ones that gained the most did the most."
Davis agrees. "Treat it like a business meeting, get involved, and be active, and you will eventually reap the rewards and get the value you want," she says.

Source: Matt Krumrie, Minneapolis StarTribune, July 18, 2004
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