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CDC Tools

Guerrilla Sales Ideas

	1
	Review ‘Help Wanted’ ads for CPIM/CIRM requirements; then mail thank-you notes to HR departments and hiring managers for requiring certification.

	2
	E-mail birthday cards to current and former students.

	3
	Mail end-of-fiscal-year congratulations (with confetti inserted) to your company’s decision-makers.

	4
	Hand-deliver course materials to corporate members as a value-added membership perk.

	5
	Schedule bagel breaks, pizza lunches, or popsicle breaks at one new company per month, per salesperson.

	6
	Prepare three PowerPoint presentations for introductory visits:  APICS—“What’s in it for me,” What’s in it for the company,” and “What’s in it for the company’s customers.”  Print 3-up color handouts for everyone attending.  Be sure to leave 10 more for their bulletin boards or lunchroom.

	7
	If your newspaper or local business journal publishes lists of contracts awarded, mail congratulatory notes to company production or operations managers.

	8
	When calling prospects, TRY to get 100% “Yes” answers (play this as a game to keep motivated).

	9
	Book follow up courses at the mid-term.

	10
	Mail $5 APICS Bookstore certificates to first renewals every month, with a handwritten ‘Happy Anniversary!’ card.
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